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Introduction

At Siemens Energy, our mission is to empower our
customers to meet the growing demand for energy while
transitioning to a more sustainable world. With our
innovative technologies and extensive energy experience
we are committed to decarbonising global energy systems
and driving the energy transition.

A sense of purpose and social responsibility have been
central to our corporate philosophy since Werner von
Siemens founded the company in 1847. Societal
engagement means more to us than just charity. We believe
it creates shared value for society and a competitive
advantage for business. Through our engagement, we
contribute to several UN Sustainable Development Goals
(SDGs); our technology-related activities are driving the
energy transition and helping to achieve SDG 7 “Access to
Affordable and Sustainable Energy” and by providing access
to education, we contribute to SDG 4 “Quality Education”,
SDG 5 “Gender Equality” and SDG 10 “Reduced Inequalities”.
As our community-related activities focus on serving local
needs, they relate to several SDGs in line with SDG 11
“Sustainable Cities and Communities”.

Our Sustainability Program is integrated into our company
strategy. The program is structured around topics that help
us to contribute to the most relevant Sustainable
Development Goals (SDGs) and be a sustainability leader in
the industry.
We actively support initiatives that address the specific
societal and environmental needs in the communities in
which we operate and contribute to the future viability of
these communities.

Our Sustainability Program

To focus activities and increase their impact, we use a
defined framework that includes three focus areas that
reflect our global commitment but also allow
local autonomy:
• Driving the Energy Transition: Support clean energy R&D.
• Access to Education: Promote STEM subjects and climate
education (especially for underrepresented demographics).
• Sustaining Communities: Disaster recovery (especially
related to electricity supply).
Siemens Energy Sustainability Report 2021:
Creating Transparency

In the UK we have implemented a local Societal
Engagement programme to deliver our global Sustainability
commitments. Our Societal Engagement activity goes
beyond core business, engaging employees and
communities through volunteering, sponsorship,
and donations.
Our Societal Engagement programme is led by a core team
from across our business and supported by a network of
local site and project ambassadors. Our programme has
been developed through engagement with our employee
community in a crowd sourced approach.
Our Societal Engagement programme is communicated to
our employees and stakeholders and is reviewed on an
annual basis.

Our commitments:
• Act as a responsible business to benefit
society and addresses negative impacts on
society, people and planet.

We
energize
society

Decarbonising
our business

• Decarbonised products,
services, and solutions
for customers

• Occupational health
& safety

Responsible
operations

• Conservation of
resources
• Product stewardship

• Climate-neutral own
operations

• Decarbonised
supply chain

• Human rights

• Cultural transformation

• Compliance &
integrity

• Training & education

• Inclusion & diversity

• Societal engagement

• Demonstrate good corporate citizenship.
• Empower all our employees to undertake
volunteering.
• Support charities and organisations that help
us to deliver our purpose to energize society
by donating business resources including
employee time, knowledge, skills and
materials.
• Support charities and organisations to tackle
social issues and improve the local
communities where we operate.
• Collaborate with our stakeholders.
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Our Key Themes
Driving the
Energy Transition

Access to
Education

Sustaining
Communities

Governance, Measurement
and Assurance

At the heart of our Societal Engagement Programme is our
purpose to energize society and shape the energy of
tomorrow. Access to energy is a prerequisite of human
development and we aim to support organisations that
address energy poverty and social inequality.

Our education strategy aims to inspire, engage, and
enthuse our next generation in the world of Science,
Technology, Engineering and Maths (STEM). Overcoming
the significant skills shortages, we face within industry will
become more important in a sustainable world that is
becoming ever more connected through digitalisation. To
achieve our strategy we are committed to the following:

Aligning charity donation choices with local causes that our
employees care about, is very important and our employees
are encouraged to participate by raising funds and
volunteering. We support this aim in the following ways:

In our Societal Engagement Programme, we target Social
Value outcomes.

• Create modern educational channels that enable diverse,
digital learning and are sustainable for our future.

• Supporting charitable and community organisations to
accomplish their goals.

• Ensure education resources, partnerships and
collaborations equip teachers, students and volunteers
with informative industry insight that links to careers.

• Create a positive, lasting-legacy, in the communities
where we operate.

• We will look for ways to use our innovative technologies
to support local communities.
• We promote training and new skills that support the
decarbonised economy.

• Create a culture of sustainability, investing in resources,
projects & solutions that educate students in providing
solutions to real life problems.
• Inspire STEM in the classroom environment, increasing
our local outreach and building local talent pipelines.
• Invest in projects and partnerships that embrace
Inclusion and Diversity (I&D) and challenge any
stereotype that prevents a career in engineering.
• Enable education projects to leave a measurable legacy
in terms of aspiration and impact.

• Encouraging our employees to volunteer, using their
skills to support social and environmental projects.

• Making a positive impact in the lives of children and
young people.
• Inspiring the next generation of engineers.
• Assisting the most disadvantaged members of society.
• Working in partnership with local organisations to
support their aims of increased economic and
societal growth.

The measurement and reporting framework used is aligned
with the National Social Value Measurement Standard
(‘National TOMs’ – Themes, Outcomes & Measures). The
National TOMs have been developed with a cross-sector
stakeholder group – the National Social Value Taskforce.
They are the result of extensive consultation across local
authorities and public sector organisations and are widely
used cross-sector as the default social value
measurement solution.
The TOMs are built around five key themes, supported by a
number of outcomes and specific measures. The themes
centre around promoting jobs and skills, supporting
regional growth, empowering communities, protecting the
environment, and promoting social innovation. Financial
proxy values have been attributed to measures within the
framework, allowing organisations to report their overall
contribution to society in both financial and non-financial
terms. By reflecting real needs of communities, the TOMs
enable a positive contribution towards economic, social,
and environmental wellbeing.
As a new independent business, Siemens Energy has the
opportunity to develop a market-leading social value
strategy as part of our Societal Engagement approach,
supported by The Social Value Portal (SVP) organization.
Siemens Energy currently have 10 sites across the UK. Data
has been collected from across these sites and reported as a
corporate group. There was no local employment or spend
data recorded in 2021 as the baseline year, so no Local
Economic Value has been reported.
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Key Results for Business
Year 2021 (UK)
The results for our first year of reporting shows a
significant variance in the ability of data collection
across the themes but provides a starting point for
understanding how to measure social value delivery
and sets a benchmark to measure future success.
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Social Value – Headlines
Headline social and local economic value statistics for reporting period BY 21

£1,173,721

Total social value delivered

£1,173,721

£0

SV*

LEV*

Apprenticeships

Charity support

Community support

• Delivered:
4,130 weeks

• Delivered: £79,166

• Delivered: £3,009

• Delivered SLEV:
£79,166

• Delivered SLEV:
£3,009

Educational sessions

Volunteer hours

Work experience

• Delivered: 126 hrs

• Delivered: 32 hrs

• Delivered: 787 weeks

• Delivered SLEV:
£2,027

• Delivered SLEV:
£514.88

• Delivered SLEV:
£132,783

• Delivered SLEV:
£925,409

*Social value – net additional benefits to local community and wider society through our business activities
** Local economic value – the monetised value of local jobs and local spend
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Social value delivered across
our key themes:

Driving the Energy Transition

Accessing Education

In 2021 Siemens Energy identified opportunities for
collaboration which the National Energy Action
(NEA) Charity.

Stemettes

Around 4 million UK households are in fuel poverty, unable
to afford to live in a warm, dry home. National Energy
Action is the national charity working to end fuel poverty in
England, Wales and Northern Ireland. NEA is also one of the
leading providers of domestic energy-related training and
education services across the United Kingdom. NEA’s online
training responds to a demonstrable need for more indepth practical information about low carbon and
renewable technologies in a person’s home.
Siemens Energy has funded 80 places on the Decarbonising
Homes: Technologies, Impacts and Solutions training
covering modules on Insulating Homes, Heat Pumps and
understanding energy tariffs. The training is utilised by
local authorities and agencies supporting local
communities to address fuel poverty.
Siemens Energy Transmission business selected NEA as the
charity of the year and raised a total of £5,464.

Siemens Energy partnered with the Stemettes, an awardwinning social enterprise working across the UK and Ireland
to inspire and support young women and nonbinary people
to study STEM subjects. On International Women’s Day in
February 2021, we hosted a panel session to inform
attendees about career options in STEM areas. A second
event was held in March 2021 with attendees working
collaboratively to develop an app to solve a sustainability
problem. The events were supported by 21 volunteers.
£8,628 was generated through innovative solutions.
Primary Engineer
Siemens Energy supports Primary Engineer, whose core
aims include the development of children and young
people through engagement with engineering, the
promotion of engineering careers for pupils through
inspiring programmes and competitions, the development
of engineering skills for teachers and practitioners as a
sustainable model and working to address the gender
imbalance in science and engineering.
Siemens Energy supports the Primary Engineer Leaders
Award which asks the question, ‘If you were an engineer,
what would you do?’ Our support included providing advice
from our engineers for student entries to the competition
and volunteers to help with the judging.
Work Experience
With the Covid Pandemic in 2020 and 2021, work
experience moved to a virtual platform. Siemens Energy
developed a programme of 28 modular resources aligned to
the school curriculum to be delivered in a virtual
environment. The bespoke portfolio highlights key topics
related to our business. The virtual work experience
programme has been created as a free to use resource
available on the Siemens Energy UK website and in 2022
will be delivered to students and schools across the year. A
key focus is to engage with students in disadvantaged
communities that would not have previously been able to
access on-site training at one of our locations.

Societal Engagement
Focus for Business Year
2022
Sustaining
Communities
Siemens Energy supports two national
charities at corporate level; Mind and The
Wildlife Trusts. We also support numerous
local charities at our sites across the UK
coordinated by our Societal Engagement
team and local charity committees.
In total Siemens Energy raised over £79,166
for charities in BY 21, which was considered
an achievement as the offices were closed
for periods during the pandemic making the
normal fundraising opportunities
more difficult.
A highlight during this period was £3,222 of
social value generated through local
partnerships that implement circular
economy solutions on schemes such as the
Transmission projects at Sandford and
Rasseau. In total £21,327 of social value was
also generated through mental health
campaigns for employees with training
focused on building resilience, mindfulness
and wellbeing, as well as supporting a
webinar during Mental Health
Awareness week.

For Siemens Energy in the UK, Business Year 2021 was the
first year of reporting social value and the focus has been
on establishing the right processes to gather the data,
ahead of a more comprehensive Social Value measurement
in future years. This past year has provided an important
baseline to build on for our future Societal
Engagement programme.
In focus for Business Year 2022
• Measuring Local Employment and Local Spend by
defining ‘Local’ and collecting data from each site.
• Exploring employment options for
disadvantaged groups.
• Expanding employee volunteering to local community
projects as opportunities arise post-Covid.
• Identifying how our Inclusion and Diversity programme
can support delivery of social value.
• Focus on social value from working with social
enterprises and the supply chain.

Significant charity donations were made to
the following charities in 2021:
• Tiny Lives, Newcastle – £6,509
• National Energy Action,
Manchester – £5,464
• We Are With You Boston – £2,119
• SHINE Lincoln – £2,119

https://www.siemens-energy.com/virtual-workexperience
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